Enforcement: 
2012 Impaired Driving Thought Starters 

Dramatize a press conference by roping off an area at a local park, town hall or state capitol and use American flags or state flags to represent how many people were killed due to drunk driving around July 4th last year.

Work with area leadership to include messaging in July 4th holiday speeches at events, parades, with the media, etc. 

Include impaired driving messaging in all government, interagency and external communications (newsletters, e-mail distributions, websites, etc.) and encourage all organizations to share the “Buzzed Driving is Drunk Driving” or “Drive Sober or Get Pulled Over” messages with their target audiences and lists. 

Share the campaign messaging with community partners (chambers of commerce, schools, professional organizations, etc.) to include in their newsletters, online, etc. 

Work with community members to help them tell their stories about impaired driving through op-eds, letters-to-the-editor and interviews to give a personal story to go with the “Buzzed Driving is Drunk Driving” or “Drive Sober or Get Pulled Over” messages.

Place severely damaged cars in prominent areas with the messaging for “Buzzed Driving is Drunk Driving” or “Drive Sober or Get Pulled Over” near it to remind people of what can happen if they drive impaired.  






Social Norm: 
2012 Impaired Driving Thought Starters 

Dramatize a press conference by roping off an area at a local park, town hall or state capitol and use American flags or state flags to represent how many people were killed due to drunk driving around July 4th last year.

Work with area leadership to include messaging in July 4th holiday speeches at events, parades, with the media, etc. 

Include impaired driving messaging in all government, interagency and external communications (newsletters, e-mail distributions, websites, etc.) and encourage all organizations to share the “Buzzed Driving is Drunk Driving” or “Drive Sober or Get Pulled Over” messages with their target audiences and lists. 

Create a “wall of pledges” at area schools, grocery stores, etc. that have the “Buzzed Driving is Drunk Driving” or “Drive Sober or Get Pulled Over” messaging on it.   People can sign a pledge to not drink and drive and add it to the wall.  

Work with community members to help them tell their stories about impaired driving through op-eds, letters-to-the-editor and interviews to give a personal story to go with the “Buzzed Driving is Drunk Driving” or “Drive Sober or Get Pulled Over” messages.

