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The following document describes best practices for using assets in the NHTSA 

“Know It All” Child Passenger Safety Campaign. Assets are to be used in 

donated media only; they cannot be used in paid media without prior consent 

from NHTSA. 

Material for this campaign have been carefully constructed to work together, 

complementing each other in visual tone, style and color. As such, the 

guidelines in this document should be followed at all times to ensure the 

campaign elements are being used to their full effect. All logos, including 

NHTSA and Ad Council, must be used only in the context of the existing ads. 

In the event that a question or instance arises not addressed here, or to 

inquire about paid media opportunities, please contact Elizabeth Graziosi 

(DOT/NHTSA) at elizabeth.graziosi@dot.gov for further direction. 

mailto:elizabeth.graziosi@dot.gov


 

ASSETS 

FONTS FRANFURTER PLAIN 
ALL CAPS
ITC AVANT GARDE GOTHIC STD 

BOLD CONDENSED ALL CAPS
 

TYPE ELEMENTS 

The above lock-up should be treated as a unit at all times. It shouldn’t be broken up or rearranged. 
It can be scaled up and down, but its composition shouldn’t change. The graphic lines should not 
be removed. The type should always be FRANKFURTER PLAIN ALL CAPS. 

VISIT SAFERCAR.GOV/THERIGHTSEAT 

The above call to action should always be typeset in ITC AVANT GARDE GOTHIC STD BOLD 
CONDENSED ALL CAPS. The URL should always be underlined. 



ASSETS CONTINUED
 

TYPE ELEMENTS 

The above lock-ups should be treated as units at all times. They shouldn’t be broken up or 
rearranged. They can be scaled up and down, but their composition shouldn’t change. The 
underlines should not be removed. The various arrow options are provided to offer design options. 

TYPE ELEMENTS 

The above lock-ups should be treated as units at all times. They shouldn’t be broken up or 
rearranged. They can be scaled up and down, but their composition shouldn’t change. In 
layouts they should always be in the upper right or left corner of the rounded yellow box. The 
designer can choose which inner ring color to use, however these colors cannot be changed. 



ASSETS CONTINUED
 

ILLUSTRATIONS 

ML 

PMS 116 C 

There are 5 campaign illustrations. They shouldn’t be altered in any way, including color. They should always be on a background 
of PMS 116C with rounded corners. Do not remove their drop shadows. 

PMS 116 C 

There are 4 stages of illustrated seats. They can be used together as a group or separately, but should not be altered in any way, 
including color. The should always be on a background of PMS 116C with rounded corners. Do not remove their drop shadow. 
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ASSETS CONTINUED
 

LAYOUT 

There should always be a PMS 116C yellow box with rounded corners, 

and there should always be a white border. 


“Choose seat by age and size” lock-up should be in the top left or right corner.
 

Illustration should be featured prominently in the center of the page, ALWAYS
 
with the notations for “the number of people who think they have their child in the 

right seat” and “the ones who actually do”.
 

The “know for sure” lock-up should appear below the illustration. 


The logos should always appear in this order. The Ad Council logo in the 

bottom left corner. The NHTSA and Child Car Safety logos in the bottom right. 
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ASSETS CONTINUED
 

LAYOUT ADDITIONAL LOGOS 

If there is a need to show additional logos, this layout should be used. 
The CTA moves to underneath the “know for sure” lock-up. 

This frees up additional space for logos. 
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AVAILABLE MECHANICALS
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