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NHTSA RECAP



NHTSA Communications Calendar 2024

https://www.trafficsafetymarketing.gov/calendars

• TSM has two formats for the 
comms calendar. One fillable 
and one static.

• We strive to get the earned 
media materials in advance 90 
days.

https://www.trafficsafetymarketing.gov/calendars


Near Future: Oct-Dec 2023
Illegal Passing of School Buses
• Week One: September 18–October 1, 2023
• Week Two: October 9–22, 2023

October December

Impaired Driving  
December 13, 2023 – January 1, 2024



WHAT’S COMING 
SOON



First Half Calendar Year 2024

U Drive. U Text. U Pay. Click it or Ticket

• April 8 –15

• NEW Ad Council 
Campaign

• May 13 – June 2
• NEW Rural TV Ad



Second Half Calendar Year 2024

Heatstroke

• NEW  Campaign Ads 
coming Spring 2024

• NEW logo!

Child Car 
Safety

• New assets coming 
Fall 2024

Speed

• July 10-31

Drive Sober

• Aug – Labor Day 
• Impaired Driving 

Campaign
• NEW TV Ad and 

Assets
Heatstroke and CCS are ongoing campaigns with Ad council 



CONSUMER RESEARCH
ALCOHOL SEGMENTATION 



Alcohol Segmentation Study
2017 Topline Notes

2,201 surveyed
(ages 21-54)

 Drinking and driving behaviors
 Attitudes on impaired driving
 Existing advertising

1
2
3
4

4
Segments appeared

Negligents
Heavy drinkers, didn’t care about consequences

Cautious Copers
Emotional drinkers who made poor decisions

Oblivious Regulars
Risk takers who did not understand the consequences

Occasional Over-Indulgers 
Proactive drinkers but one mistake is all it takes

Final recommendation
Target Occasional Over-Indulgers 
with messaging, praising positive 
behavior it only takes one poor 
decision to have dire consequences 

35%
of all impaired 
drivers.



Alcohol Segmentation Study
Coming Soon

5,400 participants
(ages 21-54)

 Webcam interviews
 Online quantitative 

survey
 English and Spanish

2024
Target Research 
and Report in

Objective
Gain better understanding 
of behaviors and attitudes 
related to operating a 
motor vehicle (cars and 
motorcycles) after 
consuming alcohol. 

The Results 
Will be applied to develop the 
agency’s impaired driving messages 
that resonate with target audiences.



TrafficSafe tyMarke t ing.
gov



Pedestrian Safety Month
States and stakeholders are invited to join 
us in helping to create a transportation 
system for all people to easily and safely 
walk.

Oct. 1 – Oct. 31

National Teen Driver Safety Week
We offer various messaging options for 
parents about the importance of having 
conversations with their teens – and tips 
for teen drivers.

Oct. 15 – Oct. 21

School Bus Safety Week
School Bus Safety

Oct. 16 – Oct. 20

Halloween
Drunk Driving

Oct. 24 – Oct. 31

Thanksgiving Travel
Seat Belts

Nov. 22 – Nov. 26

Pedestrian Safety Month
Safety Topic: Pedestrian Safety

Oct
1

Oct
31

Oct
1

Oct
31 Pedestrian Safety Month

Safety Topic: Pedestrian Safety

Oct
1

Oct
31

Pedestrian Safety Month
Safety Topic: Pedestrian Safety

National Teen Drivers Safety Week
Safety Topic: Teen Driving Safety

Oct
15

Oct
21

National School Bus Safety Week
Safety Topic: School Bus Safety

Oct
16

Oct
20

Halloween
Safety Topic: Drunk Driving

Oct
24

Oct
31

Halloween
Safety Topic: Drug-Impaired Driving

Oct
24

Oct
31

Thanksgiving Holiday Travel
Safety Topic: Seat Belts

Nov
17

Nov
27

Thanksgiving 
Safety Topic: Drunk Driving

Nov
22

Nov
26

Thanksgiving
Safety Topic: Drug-Impaired Driving

Nov
22

Nov
26

Pedestrian Safety Month
Safety Topic: Pedestrian Safety

Oct
1

Oct
31

HAPPENING NOW

UPCOMING

UPCOMING

UPCOMING

Ahead of Winter Holiday
Safety Topic: Drunk Driving

Nov
27

Dec
12

UPCOMING



TrafficSafetyMarketing.gov
• Preview of What’s Coming Soon

• Redesigned Homepage
• New Digital Calendar
• Improved Page Layout

• Types of Assets Available for You



Scan QR Code 
to 
Submit Questions



Q&A



What TSM Looks Like Today

Q&A



What TSM Looks Like Today

Q&A



Pedestrian Safety Month
States and stakeholders are invited to join 
us in helping to create a transportation 
system for all people to easily and safely 
walk.

Oct. 1 – Oct. 31

National Teen Driver Safety Week
We offer various messaging options for 
parents about the importance of having 
conversations with their teens – and tips for 
teen drivers.

Oct. 15 – Oct. 21

School Bus Safety Week
School Bus Safety

Oct. 16 – Oct. 20

Halloween
Drunk Driving

Oct. 24 – Oct. 31

Thanksgiving Travel
Seat Belts

Nov. 22 – Nov. 26

Q&A



Q&A



Q&A



Q&A



Pedestrian Safety Month
Safety Topic: Pedestrian Safety

Oct
1

Oct
31

Oct
1

Oct
31 Pedestrian Safety Month

Safety Topic: Pedestrian Safety

Oct
1

Oct
31

Pedestrian Safety Month
Safety Topic: Pedestrian Safety

National Teen Drivers Safety Week
Safety Topic: Teen Driving Safety

Oct
15

Oct
21

National School Bus Safety Week
Safety Topic: School Bus Safety

Oct
16

Oct
20

Halloween
Safety Topic: Drunk Driving

Oct
24

Oct
31

Halloween
Safety Topic: Drug-Impaired Driving

Oct
24

Oct
31

Thanksgiving Holiday Travel
Safety Topic: Seat Belts

Nov
17

Nov
27

Thanksgiving 
Safety Topic: Drunk Driving

Nov
22

Nov
26

Thanksgiving
Safety Topic: Drug-Impaired Driving

Nov
22

Nov
26

Pedestrian Safety Month
Safety Topic: Pedestrian Safety

Oct
1

Oct
31

HAPPENING NOW

UPCOMING

UPCOMING

UPCOMING

Ahead of Winter Holiday
Safety Topic: Drunk Driving

Nov
27

Dec
12

UPCOMING

Q&A



Types of Assets Available

Ads
• Video: TV & Digital

• Audio: Radio

• Banner: Digital Display Q&A



Types of Assets Available

Additional Materials
• Media Plan

• Media Buy

• Letter to 
Law Enforcement 

Q&A



Types of Assets Available

Videos

Q&A



Types of Assets Available

Social Media
• Social Media 

Playbook

• Social Media Posts Q&A



Types of Assets Available

Graphics
• Social Media 

Graphics

• Static & 
Animated 

Q&A



Static vs Animated

Q&A









Types of Assets Available

General
• Facts
• Talking Points

Earned Media
• News Release
• Op-Ed

Q&A



Types of Assets Available

Spanish Materials

Q&A



Links to Other Resources
• Image Library

• CrashStats

• Data Visualization 

• Countermeasures That Work
• NHTSA.gov Safety Topic Pages

(English & Spanish)

Q&A



Other Sections of the Website
• Marketing Tools

• Share Ideas

• Retag Requests

• Sign up for Email Updates Q&A



Feedback

Feedback-TSM@dot.gov

Q&A



Scan QR Code 
to 
Submit Questions
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